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                                                                                                                               PRESS RELEASE
X5 SHARES PROFITS AND SAVES CHILDREN 

Moscow, 3 September: X5 Retail Group, the largest Russian retail company by sales volume, announced today the launch of the new program “A Minute for Life” within the framework of its strategic partnership with the Liniya Zhizni (Life Line) charity fund. 

The program will be launched on September 1, 2007 at all Pyaterochka and Perekrestok stores in Russia. During “A Minute for Life”, on the first of every month all of X5’s earnings from sales during one minute will be donated to the Liniya Zhizni fund. 

 “Thanks to the large scale of our company, we are bringing the quiet plea of severely ill children to millions of people,” Lev Khasis said. “Our stores have become the connecting link between children in need of difficult procedures, our customers, and modern medicine. Together with our consumers we are to save a whole life per a minute only. We hope that this activity will become an example for other companies”. 
Charity is one of the key aspects of X5’s social activities. The most important area of the company’s charity work is its strategic partnership with Liniya Zhizni, a fund to help critically ill children. X5 is on its Board of Trustees. 
Another aspect of partnership with Liniya Zhizni has been placing donation boxes in Perekrestok stores to collect contributions. In less than a year, approximately $100,000 was collected in these boxes, which financed 15 difficult, high-priced operations. 

According to Faina Zakharova, the director of Liniya Zhizni, “The value of any charitable work is that every person can feel his or her involvement in the cause. Indeed, saving a human life is dependant on every small contribution from each person.” 

Svetlana Sorokina, a well-known television host and a member of the Board of Trustees for the Liniya Zhizni program, is of the same mind as X5. She said, “It is essential to use any possibility to provide help to those who are in serious need, especially when we’re talking about children.  Every day, when taking care of my own child, I recognize how important it is to support kids in difficult situations. I hope that our charitable work within the framework of partnership with X5 Group becomes a tradition and an example for other companies.”

About the Liniya Zhizni program:
The Liniya Zhizni program was created in 2004 to provide targeted assistance to children with critical heart and brain conditions. The program’s goal is to reduce child mortality from conditions that can be treated by modern medicine. 

All money collected as a result of its fund raisers is used to finance children’s treatment. 

Since it was formed, Liniya Zhizni has saved 1315 children all over Russia. 

Additional information about the program at www.life-line.ru
About X5 Retail Group:

X5 Retail Group N.V. is Russia's largest food retailer in terms of sales. 
As of 30 June 2007, the Group had 539 company-managed "Pyaterochka" soft discount stores located in the Moscow (241), St. Petersburg (223) and other Russian areas (75), and 170 company managed "Perekrestok" supermarkets across Central Russia and Ukraine, including 98 stores in Moscow.

As of 30 June 2007, franchisees operated 591 Pyaterochka branded stores across Russia and Kazakhstan.  Perekrestok had 10 stores operated by franchisees in the Moscow area.   

Pyaterochka and Perekrestok have merged their operations as of 18 May 2006 to create the clear leader in the Russian food retail market.   

The Group’s audited pro-forma net sales for the FY 2006 were US $3,551 million.
For additional information please visit us at www.x5.ru
Or contact the X5 Retail Group N.V. Communication Department at
+7 (495) 950-55-77;

Alexandra Galimova, Head of PR: alexandra.galimova@x5.ru
